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The prosperity of any country is not inherited, but is created with time. Economics insists that is does not grow out of a nation’s labor pool, interest rates, its currency value, just but a few. The competitiveness of any country depends on the ability of its industry to enhance innovation and upgrade. Michael Porter, Director of the Institute for Strategy and Competitiveness at the Harvard Business School, notes that a business environment that fosters a country’s competitiveness enhances the prosperity of a nation. Any strategies that support innovation and the utilization of technology especially in the contemporary society will steer a country to success. Therefore, a nation can enhance its competitive advantage through innovation, and national industrial policy (Porter, 1998).
A nation can enhance its competitive advantage is through innovation. The competitiveness of any country depends on the ability of industries to innovate and upgrade. The competition lies solely in company’s competition in international markets. In a world where competition is the order of the day, companies need to deploy strategies that can help their nation remain competitive in the global scene. To do so, most companies today achieve competitive advantage through acts of innovation. Most companies that are successful today approach innovation through embracing modern technologies and new ways of doing things (Madsen, 2015). They literally find better means for competing in old means. Innovation can be realized in several ways including new design of products, modern process of production, a new approach in the market, or even new ways of conducting training.
 Countries that have penetrated the market to gain competitive advantage have utilized innovation to penetrate market segments that other countries have ignored. When potential competitors are slow to respond, these innovations yields competitive advantage in the market. For example, Japanese companies have recently gained advantage in the industries of autos and electronics through the emphasis on small, more compact, lower capacity designs that foreign industry players disregarded as being less profitable, less value and unattractive. In the global market, innovations capable of yielding competitive advantage anticipate both the needs of foreign and domestic customers. For example, with the international market being keener on product safety today, companies like Volvo and AGA have penetrated the market by anticipating opportunities in product safety. On the other hand, innovations that mainly respond to the needs of their domestic market can retard the success of their international competitiveness ((Madsen, 2015). For example, the United States defense market in the international market has been retarded because companies manufacturing defense tools and materials have diverted their attention to serving the U.S. market. In general, innovation is a crucial aspect in the quest of any country to remain a competitive player in the global market.
The government of nay country plays a crucial role in enhancing a country’s competitive advantage. The role of any government it to act as a catalyst and challenger; is to encourage or push industries to raise their aspirations and enter international competition. It is not the role of the government to create competitive companies; only the industries have the responsibility of doing this. The role of the government can only succeed when it works in tandem with favorable market conditions, which are essentially the determinants of national competitiveness. Moreover, government policies that prove successful are those that champion for an environment where industries can gain competitive advantage (Porter, 1998). This is the case scenario in many countries with better economies such as the United States and China. Any government needs to embrace some basic principles to support industries sustain national competitiveness: champion for change, encourage innovation.
 One of the policies a government needs to embrace is to enforce strict standards on business products, safety and the environment. Strict standards in all these areas put pressure on companies to improve on their quality of products, embrace modern technology and provide products that meet the demands of the consumers. Standards that anticipate the international market will help industries penetrate global markets. Another policy that any government needs to implement is to focus on specialized factor creation (Porter, 1998). Government has a crucial responsibility for enhancing the education system, national infrastructure, and research in specialized areas such as healthcare. These are factors that will directly impact on industries to gain competitive advantage. The government also needs to promote goals that lead to sustained investment in a country. Governments shape the goals of any investors, managers, and employees through making policies in different areas. For example, the manner in which the government regulates capital markets, shapes the money pumped in industries by investors, in turn, the behavior of industries. The aim of government should be to encourage investment in human skills, in technological innovation, and in physical assets. Perhaps, tax incentive is the most important long-term strategy to realize sustained investment in a country. 
There are four main determinants of national competitiveness. These, according to Michael Porter, level the playing field that any every nation across the globe establishes and operates its industries (Porter, 1998). One of the attributes is factor conditions. This defines a country’s position in factors of production, such as skilled labor force or infrastructure, available to compete in a particular industry. Number two is demand conditions and these define the nature of domestic demand for an industry’s product or service. Number three is related and supporting industries and it implies the presence or absence of supplier industries and other related industries in a country that compete on an international level. Number four firm strategy, structure and rivalry, which explains the conditions set by the government governing how industries are created, organized and managed, and also the nature of rivalry among companies domestically. Successfully national industrial policies have been successful especially in nations in the European Union and those in Southeast Asia. 
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